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LOCATION PROFILE Site Rating Sub Moderate High Exceptional
ECONOMIC INDICATORS Economic Character Informal Developing Formal
(Ghapter 3) George Locel B ¢
Economy Sector Orientation Primary Secondary Tergry
. Negative Low Moderate High
: T I O O 00000
Low-Skilled Semi-Skilled Highly Skilled
pter3) Goor Lo e DS ¢ 0000 @
(Chapter 3) George Local
Economy Labour Absorption Low Moderate High

Informal Evolving Formal
Labour Character

SOCIO-ECONOMIC Education Level None Secg’ary Matric & Tertiary
PROFILE I @9 ¢
(Chapter 4) Demographic SEM Profile Low Moderate High

Data 15 min drive time

) Low Moderate High
Income Profile

Negative Low Moderate High

Negative Low Moderate High

Population Growth

Income Growth

SUPPLY & MARKET GAP Sy Low Moderate High
(Chapter 6 - 7)

()

Bﬂ Effective Market Gap

Low Moderate High

The infographic offers a qualitative interpretation of key quantitative variables analysed in the respective report chapters, including site/location rating(s), economic base and growth, labour market profile, consumer market profile, level of supply and
perceived market gaps. The qualitative scales position each attribute on a scale from ‘lesser’ developed to ‘more’ developed. On a balance of scales, the concentration of ratings could be towards the left, indicating lesser developed markets, or towards
the right, indicating formal and developed environments — each market type tends to offer unique development opportunities in the respective real estate market segments. Mixed markets with a scattering of scale ratings across the scales could also
occur, which reflects on dualistic markets with developmental challenges and opportunities that are typical of such environments. In the case of economic sectors and educational profiles, the dot sizing's denote the relative contribution of the respective
components (e.g. primary, secondary and tertiary).

LEADERS INgm/,,,
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DEVELOPMENT OPTIONS & COMPATIBILITY
Site Rating Economic Base & Drivers Labour Profile Socio-Economic Profile Demand Base

|

[ ¥
ih. : :

I |

v & v -
High Compatible Semi -Skilled to Skilled Moderate to High
(Mixed) (Mixed)
GAP ANALYSIS SUMMARY OF DEVELOPMENT OPTIONS & COMPATIBILITY

Modelling portrays demand and take-up based on prevailing market trends. As such, it
can be expected that demand conditions may continue to improve.
v The table above shows two sections, 1) total market and 2) project specific. Between

\

Residential Development Effective Market Gap Development Prospects

Iionded Units Moderate - High 2026 and 2031 an estimated 4 095 new households will seek accommodation in the
PRI target geographic market area, resulting in an annual growth in demand of approximately
819 units.

v Under present market conditions, the bonded segment (46.9%) will yield a take-up rate
of 384 units per annum.

v A total of 680 units could be developed and taken-up over the short to medium term
(80% take-up).

v Configuration: Apartments

v Optimum point of market entry: 2027+

LEADERS | 3|Page
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SITE ORIENTATION

Site in context of Western Cape Province, Garden Route District Economy & George Local Economy
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SUMMARY OF LOCATION / AREA ANALYSIS

The following provides a summary of the preceding analysis

STRATEGIC ANALYSIS

The George Municipality is the second largest municipality, in terms of
population, in the Western Cape Province of South Africa and is situated in the
Garden Route District of the province. The town’s ideal location between Cape
Town and Port Elizabeth, exceptional natural surroundings, temperate climate,
outstanding tourism offering, low crime rate, good schools and a national airport
are among the many reasons the town has seen significant growth over the
past two decades — and is a sought after tourism, lifestyle, business and
investment destination.

George is identified, as the primary service centre of the entire Garden Route
region, offering most of the higher order services and facilities one would expect
to receive in a metropolitan city, including modern airport infrastructure. It
houses the primary administrative and regional offices of companies (and
government departments) offering services in the region but is also the heart of
the vast tourism offering, and a thriving agricultural sector specialising in export
quality berries and other agricultural produce used in beer making and other
agri-processing activities.

AREA GROWTH

On average 425 residential units are completed in George per year (from 2014
to 2024). When compared to the Garden Route District Municipality, it is evident
that George contributes 32.6% to the total number of residential units completed
in the District Municipality. Data shows that residential development in George
are mainly focused on houses and townhouses, similar to the Garden Route
District Municipality.

ECONOMIC SEREA
MARKET INS

=

On average 8 960m? of non-residential space is completed in George per year
(2014 — 2024). The Garden Route District Municipality in total completes on
average approximately 29 648m? of non-residential space per year. When
compared to the Garden Route District Municipality, it is evident that the George
Region contributes 31.1% to the total non-residential GLA completed in the
District Municipality.

SITE ASSESSMENT

-

Summary of site assessments:

Residential Development 80.0%
* Note: 80%+ indicates an exceptional site rating; a site rating of 70 — 80% is high and indicates
that most important fundamentals for a successful retail development is in place; a rating of 60 —
70% indicates some critical factors may be lacking but could be addressed; projects with a sub 60%
rating are not recommended for consideration

The proposed development site scored a site rating of 80.0%. A rating above
70% is considered high, indicating that most of the important fundamentals for
a successful development are in place. The proposed site scored high in most
of the location factors, but mainly in respect of the accessibility of the site, the
compatibility of the area and the quality of the residential environment. The
development site is also situated within the direction of current and future
growth in the area, increasing the site rating.

5|Page
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Crime Statistics

ECONOMI

GEORGE RESIDENTIAL
DEVELOPMENT

Crime Statistics:
Number of Cases
by Type of Crime

o LOCATION

12 I George Residential
! Development

TRADE AREA

2 == Primary Trade Area

o \
NETWORK

—— National Road

— Regional Road

- —— Main Road

< h Other Main Road
®' " "_" Police Districts

(@) Police Stations

[ ]1208-3204
[ 13205-5995
1599 - 11264
[ ] 11 265-27 789

il

B Contact Crime

B Contact Related Crime
I Property Related Crime
I Other Serious Crime
B Crime Detected by SAPS

¢

DEVACON

.........

N
C S REALESTATE 3 ";

MARKET INSIGHYV//% STk A

6|Page



REPORT PREPARED FOR:
George Residential Development Market Analysis — July 2026 Century Property Developments (Pty) Ltd

KEY ECONOMIC INDICATORS (George Local Economy)

ECONOMIC GROWTH (constant)

6,0% 4,9% 4,0%

Garden Route District 4,0% 2,0%
7Y 2.5% 5-year growth P
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Total GVA - Garden Route District Economy
: GEORGE RESIDENTIAL
= DEVELOPMENT
i
(Kruidfontein) TOtaI GVA
Legend

R354

PROJECT

Kommandokraal

s : LOCATION
AW hitehill] - e . : . George Residential

: ¥ =" 3 S e 2 e (Willowmore} Development

S g — — = =3 ADMIN
ROUX DO i N :
~ Ve ¥
uﬂr@hm o @ﬁg BOUNDARIES

Schoemanshoeks

Nt
Calitzdorp Gy 2L
.* R J 3 Garden Route District
a8,
AT et NETWORK
W Bruinklip! National Road

=S Herold] Kleinplaat r— :
Brandrivier, R328 . Reglona[ Road

LV [Cip|aas Suu llangbergBaccls S ’ :
E‘jﬁﬁ‘ " Hockuwil Keurhoeks w280 ey R102 Main Road
- 3 o~ = B 3
i G T OB g Wittedrid - Other Main Road

Brandwag <

A 0 )Brakrivieriile st - Mo N .
Heidelberg ‘ fale Hrtenos Kranshoek Total GVA (R/m||||on)
Slangrivier; 2'\‘ '
SERRED oo es) B 0,0 - 40,3
R324 R322 D Ve o W 40,4 - 157,5

Bey 157,6 - 396,9

(Gouritsmond|

IPort{Beaufort; ﬁ.g 397,0 = 790,8
Grootllongensfontein
790,9 - 1 355,7

1355,8 -2 221,8
2221,9-3789,8
|1 3789,9-6216,2
I 6 216,3 - 16 084,7

[ B 6 .
0510 20 30 40

Kilometers

VenWisdap

DEMACON

MARKET INSIGHY




George Residential Development Market Analysis — July 2026

REPORT PREPARED FOR:

Century Property Developments (Pty) Ltd

DEMOGRAPHIC SUMMARY (Primary Market Area — £15 min drive time)
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LOCATION
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National Road
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GEORGE RESIDENTIAL

The primary market area for the
project is based on an
approximated 15-minute drive
time as seen on the map.

The key socio-economic indicators
of the primary market, informed by
general SACSC criteria, as well as
the following:

v/ Consumer market behaviour
and expenditure trends

v" Regional and sub-regional
levels of accessibility

v' Geographic barriers

v' General consumer mobility
patterns and drive times.
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Drive Time
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Population Growth & Distribution (Primary Market Area)
GEORGE RESIDENTIAL
DEVELOPMENT
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Low-Skilled

Semi-Skilled

Skilled

George Residential Development Market Analysis — July 2026

REPORT PREPARED FOR:
Century Property Developments (Pty) Ltd

DEMOGRAPHIC PROFILE (Primary Market Area - £15 minutes)

The following section provides an analysis of the demographic profile of the primary market area of the proposed development. The demographic profile considers
the primary market area and the demographic component that is resident to the market area.

POPULATION SIZE (2026)
1 93 559 Population
Average Annual
PEOPLE IN THE Growth Rate
o,

PRIMARY 2.8%
TRADE AREA Household
A Average Annual
Growth Rate

56 884 .

HOUSEHOLDS he

Biggest Employing Economic Sectors in the
Primary Trade Area

22.0% - Business and Financial Services
21.6% - Community, social and personal services
19.4% - Wholesale and retail trade

OCCUPATION STATUS

Undetermined _ 10,6%
I | 14,5%
| 36%

I 76%

I o6%

I | 11,7%
Clerks | NGNENGNGNGNE | 15,5%
- I | 12,3%
I | 10,9%
I 12,3%

Elementary occupations
Plant and machine operators and...
Craft and related trades workers
Skilled agricultural and fishery...

Service workers, shop and market...
Technicians and associate..

Professionals

Legislators, senior officials and...

MARKET INSGHT? \ X

EMPLOYMENT PROFILE

Economically ACTIVE
population

D O

Employed and unemployed persons are economically active
and thus is a segment of the economically active percentage.

Employed

TENURE STATUS
Rented.
30,8%
= Owned and
fully paid
off. 39,1%
/= Owned but
not yet
paid off.
Occupied 11,0%
rent-free. —
19,2%

SEM Distribution
SEM 10 M 9,6%

SEM9 N, 56%
SEMS mmmmm 4,4%
SEM 7 | 6,0%
SEM6 mm, 2,0%

SEMS mmmm, 4,3%
SEM4 mmmmm 56%
SEM3 mEE, 32%

SEM2 N, 5,1%

=

Average annual household income
for all SEM Groups (2026)

R154 581

Average monthly household income
for all SEM Groups (2026)

R12 882

R3 341 435 and more
R1 670718 - R3 341434
R834 816 - R1 670717
R418 224 - R834 814
R209 112 - R418 223
R103 877 - R209 111
R51 939 - R103 875
R26 650 - R51 937

R13 053 - R26 648

R6 527 - R13 052
R1-R6 526

No income

SEM PROFILE

HOUSEHOLD INCOME (2026)

Average annual household income
for SEM 2+ Groups (2026)

R347 070

Average monthly household income
for SEM 2+ Groups (2026)

R28 923

I 0,2%

I 0,4%

Bl 1,5%

I S5, 7%

I 9,3%
I 12,6%
I 17,2%
[ O, 0%
I 13,3%
I 4,9%

I 2,9%

I 13,0%

SEM Supergroup Distribution

Supergroup 5
Supergroup 4
Supergroup 3
Supergroup 2

Supergroup 1

SEM 1 I 54,2%

DEMACON
= ;

12,5%

10,2% SEM 2 to 5+:

43.3%

14,9%
5,7%

56,7%
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Weighted Average Annual Household Income
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LSM TO SEM

The discontinuation of the All Media Products Survey (by the South African Audience Research Foundation (SAARF)), on which the Living Standard Measure (LSM)
classifications were based, gave way to a new measurement system called The Socio-Economic Measure model (SEM). The SEM model first released in 2018 is a
more accurate reflection of South African society in terms of how people live and is not dependent solely on durables, as the historical LSMs have been. The new
SEM offers marketers a statistical and technical solution that depicts how our citizens are living, not only what they have in their homes.

LSM

LATEST VARIABLES:
e Hot running water e Have a deep freeze
e Fridge/freezer e Water in home/on stand
e Flush toilet in house/on plot e Have M-Net and/or DSTV
¢ VCR in household e Have a dishwasher
¢ Vacuum cleaner/floor polisher e Metropolitan dweller
¢ Have a washing machine e Have a sewing machine
e Have a computer at home e DVD player
e Have an electric stove e House/cluster/townhouse
e Have TV set(s) e 1/more motor vehicles
e Have a tumble dryer e No domestic worker
e Have a Telkom telephone ¢ No cell phone in household
e Hi-Fi or music centre ¢ 1 cell phone in household
e Built-in kitchen sink e None or only one radio
e Home security service e Living in a non-urban area

LIMITATIONS OF LSM
0 LSM is not related to any specific brand or category

0 LSM cannot accurately determine spending power

Q Consumers have changed, LSM has not

FINAL VARIABLES:

Post office nearby

Police office nearby

Built-in kitchen sink

Home security service

Motor car

Deep freezer which is free standing
Microwave oven

Floor polisher or vacuum cleaner
Washing machine

Floor material

Water source

Type of toilet

Roof material

Number of sleeping rooms

ADVANTAGES OF SEM

~@ Focus on structural items

@ Low reliance on durables

&) No reliance on technology items

@) Short and easy to use

Note: Considering observations pertaining to residential growth and development, as well as aspects such as livestock ownership, shopping centre performance
as well as quality and sizes of new homes / residential buildings (fuelled by community income and expenditure), it would appear that in spite of efforts, neither
system (i.e. LSM or SEM) fully accounts for the levels of wealth prevalent in Tribal areas and townships of SA.

ECONOMIC @& REALN srAr., ¢
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SEM PROFILE

GEORGE RESIDENTIAL
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SEM Profile
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George Residential Development Market Analysis — July 2026

REPORT PREPARED FOR:
Century Property Developments (Pty) Ltd

HOUSEHOLD SURVEY RESULTS

A proportionate stratified sample survey method
was applied to test consumer preferences and
perceptions with respect to the potential for the
proposed development to be located in in George,
situated on the corner of Park Road and Platinum
Drive in the Blue Mountain neighbourhood, on the
southern side of the Eden Meander Lifestyle
shopping centre.

The consumer survey identifies key characteristics
and consumer preferences in the primary market
area of the proposed development.

The map geographically illustrates the spatial
distribution of the respondents who participated in
the survey. The respondents were located in:

Heatherlands
Borchards
Rosemore
Dormehls Drift
Lawaaikamp
Bergsig
Delville Park
Lavalia
Parkdene
Ballots View
Conville
Groeneweid Park
Bodorp.
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SOCIO-ECONOMIC PROFILE EMPLOYMENT Status

, Respondents are typically permanently employed (45.8%) or self-employed
Key outcomes from the survey include: (19.8%).

) 45,89
Describe your household 50,0% o

& 40,0%
Ve — 0
Respondent »°  Parents with small children 37.5% s 30.0% 19,8%
households L8] o 20,09 9
hoic 2, 20,0% 13,5% 5o
are primarily PP S 3% 7,3% 9
characterised ‘ ﬁ Parents with adult children 13.5% 8 10,0% . ‘ 3:2%
as ]Ln ﬂ g 0,0% | \ ‘
Permanent  Self employed  Pensioner ~ Unemployed ~ Temporary  Public sector
= employment employment
%JL Retired - golden nests/elderly 11 .5°/o
_m. Number of BREADWINNERS in household:
How many MEMBERS do you have in your household? M o _ _
. The majority of households have 2 breadwinners in the
40,0% 36:6% =S/ household (61.1%).
| % 9 .
30,0% o 22 0% ;gg; 61,1% 1 breadwinner 36.7%
§ ,J7/0 U ,J70
Y A : ' : 50,0% : .
‘“é, 20,0% s £ 400% 36,7% ‘ 2 breadwinners 61.1%
@ 0 ’ ] 0 | |
E 10,0% 7.3% - - ' . g 2880;0 3+ breadwinners 2.2%
@ /o 1 I
0.0% 5 100% : ‘ 2.2%
1 Member 2 Members 3 Members 4 Members 5 Members+ 0.0%
1 Breadwinner 2 Breadwinners 3 Breadwinners+
56.3% DOMINANT mode of TRANSPORT:
. . . 70‘0% 0
The prevalence of retired people and parents with adult and small children 60.0% 59,4%
highlights that a sizeable cohort of households surveyed consist of 2 people o
. 0,
(36.5%) 3 people (21.9%), 4 members (22.9%) and 5 people (11.5%) in a 50.0%
household. = 40,0%
]
g 300% : 21.9%
S 20,0%
§ ’ 10,4% 7.3%
10,0% - : , 1.0%
0,0%
Private vehicle as  Public Transport - Private vehicle as Public Transport - Walking
driver Taxi passenger Bus
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REPORT PREPARED FOR:
Century Property Developments (Pty) Ltd

INCOME sources:

ﬁE The majority of households (77.3%) earn their income from a formal

job, 8.0% from pension.

Temporary job 1,1%
Remittances 1,1%

Disability grant 1,1%

Investments / Annuities 3,4%
Informal trade 3,4%
Social grant | 4,5%
Pension 8,0%
Formal job | . 77,3%
0,0% 20,0% 40,0% 60,0% 80,0% 100,0%

Average monthly HOUSEHOLD INCOME profile (before deductions):

" The vast majority of respondents did not want to disclose this
/g information. The survey shows that 19.8% of respondents
ﬁﬂ indicated their monthly household income range between R4 000
~ and R32 000 on average.

R128000+ | 1,0%
R64000-R128000 | 3%
R32000-R64000 | 2,1%
R16000-R32000 [ 5.2%
R8000-R16000 [N 8,3% 19.8%
R4000-R8000 [N 63% N
UptoR4000  10%
No income 1,0%

No answer/Not willing to disclose ) ) ) 71,9%

0,0% 20,0% 40,0% 60,0% 80,0%

DEMACON

RESIDENTIAL SUPPORT AND PREFERENCES

How would you best describe the residential offer in the George area?

72.9% of respondents indicated there is current residential offerings in the
George area is inadequate — new residential developments are required.

Adequate - no new residential
developments are required

H Inadequate - new residential
developments are required

72,9%

Perceived DEMAND for a new residential development in George?

72.4% of respondents indicated there is a demand for a new residential
development in the area, 26.1% indicated “maybe” and 11.5% indicated there
is no demand.

80,0% 72,4%
60,0%
§
Y
B 400%
[ =
8
s 16,1%
20,0% g 115%
Maybe Yes No
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REPORT PREPARED FOR:

George Residential Development Market Analysis — July 2026 Century Property Developments (Pty) Ltd
Would you consider MOVING to this development? Preferred type of dwelling unit structure
21.4% of respondents would definitely / probably consider move to this The type of dwelling unit preferred is a full title stand with freestanding house
development. (34.1%), followed by 25.6% a sectional title unit (simplex).
40,0% $8.1% 40,0% -
32,1% 341%
30,0% - I 30,0% 25,6%
= _ ’ 23,2%
S oo s 9
2 20,0% 2 20,0% 174%
£ 11,99 £
3 S 9,5% 8,3% 8
& 10,0% : : ‘ S 10.0%
| ] T
0,0% 0,0%
Yes, definitely  Yes, probably Maybe Probably not Definitely not Full title stand with free  Sectional title: simplex ~ Flat/apartment Sectional title: duplex
| standing house unit unit
21.4%

In your opinion, what is your overall density preference for a new
residential development?

Which of the following type of development is there the highest demand
in the George Area

42.6% of respondents indicated the overall density preference is a low-density

The highest demand for type of development is an affordable middle income development (1 to 2 storey buildings), followed by 34.0% of respondents a
development (54.7%) or a high-end / high income development (23.3%) medium-density development (3 to 4 storey buildings).
60,0% - 50,0%
54,7% 426%
50,0% 40,0%
34,0%
__40,0% —~ 300%
S s
[}] [}
£ 30,0% £ o0
8 2 22,1% g 00 14,9%
£ 200 & 8,5%
20,0% 10,0% o
10,0%
’ 0,0%
Low-density Medium-density Mixed typology High-density
0,0% development - development - development -
An affordable / middle income A high-end / high income A subsidised / low-income predominantly 1to 2  predominantly 3 to 4 predominantly 5 storeys
development development development storey buildings storey buildings and more buildings
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Preferred composition of residential units

The prefered composition for the residential unit could be a 2 to 3 bedroom 9
unit, with 1 or 2 bathrooms,1 to 2 living areas, 1 to 2 garages and 1 to 2 .
carports. 60,0% 56,4%
50.0% #1,0%
Bedrooms L 40.0%
9
40,0% 38.0% : *g 20,0% | !
E 300% : : 5 100% - - 26%
S 20,0% - - 00%
£ 4 12,0% 1 Garage 2 Garages 3 Garages
2 1000 8.0%
00% N
1 Bedroom 2 Bedrooms 3 Bedrooms 4 Bedrooms
- ARE -
1] Bathrooms ~— Carports
hEH
50,0% 70,0% 59,5%
40,0% 60,0%
40,0% 50,0% 405%
£ 30,0% 26,0% I = 40,0%
=~ 0, ]
S 200% : : 200% g 00k |
- 8.0% § 200% t
S 10,0% : : - - 6,0% s 100% ¢
[ o
= 0,0% 0,0%
1 Bathroom 2 Bathrooms 3 Bathrooms 4 Bathrooms 5 Bathrooms+ 1 Carport 2 Carports
Living Areas
70,0% 62,0%
60,0%
50,0% .
S 400% Bl
S 30,0%
S 20,0%
o
g 100%
0,0% =
1 Living Area 2 Living Areas 3 Living Areas
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